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The Basics of Facebook Ads

Facebook Ads are used to get your brand in front of people and share your story/value proposition! 

Your goal with Facebook marketing is to create:

1. Awareness - Introduce your product or brand to the world via Facebook Ads. Create a story 

around your product/brand that people will remember. 

2. Consideration - Offer a value proposition that attracts potential customers to consider your 

brand/product. 

3. Conversion - Convert the customer (i.e. make the sale) and build ongoing customer loyalty 

that will keep customers buying again and again.
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How to Create a Facebook Campaign 

With the power of Facebook Ads, you can reach people based on location, age, gender, interests, 

actions they have taken on your website/app, and much more!

https://business.facebook.com/adsmanager

https://business.facebook.com/adsmanager
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How to Create a Facebook Campaign 

Just click the CREATE button on your Facebook Ads Manager page to create a Facebook campaign:

https://business.facebook.com/adsmanager

https://business.facebook.com/adsmanager
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Step #1 - Selecting Your Campaign Objective
Old User Interface (11 Objectives)

#2#1
In this pop-up, select 

the “Create New 
Campaign” option.
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Step #1 - Selecting Your Campaign Objective
New User Interface (6 Objectives)

#2
#1

In this pop-up, select 
the “Create New 

Campaign” option.
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Old vs New Campaign Objectives

https://developers.facebook.com/blog/post/2021/12/21/simplifying-campaign-objectives-outcome-driven-ad-experiences 

https://developers.facebook.com/blog/post/2021/12/21/simplifying-campaign-objectives-outcome-driven-ad-experiences
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Old vs New Campaign Objectives

https://developers.facebook.com/blog/post/2021/12/21/simplifying-campaign-objectives-outcome-driven-ad-experiences 

https://developers.facebook.com/blog/post/2021/12/21/simplifying-campaign-objectives-outcome-driven-ad-experiences
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Types of Campaign Objectives

➢ Selecting the type of campaign objective you want to run is the first step of creating a 

Facebook ad campaign.

➢ Whether if you want to get more visitors to your website (TRAFFIC objective) or more 

people to like your Facebook Post (ENGAGEMENT objective), Facebook has a Campaign 

Objective for every scenario and type of ad you could ever want!
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How to Choose the Right Meta Ads Manager Objective

https://www.facebook.com/business/help/1438417719786914 

https://www.facebook.com/business/help/1438417719786914
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Once you select a 
Campaign Objective, 

you will be redirected to 
your “New Campaign” 

creation screen.
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Notice the 3 levels 
to your Facebook 

campaign.

-Campaign
-Ad Set

-Ad
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Notice the BLUE 
highlighted text in the 

left sidebar. This lets us 
know which level we are 

editing.

We will work on the 
FIRST level:

-Campaign
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First name your 
Campaign.
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Select “Auction” for the 
Buying Type.
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Confirm the Campaign 
Objective type you 

selected for this new 
Campaign.

Then scroll down.
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Toggle on Advantage 
Campaign Budget.

Set your Daily Budget.
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Notice the BLUE 
highlighted text in the 

left sidebar. We are now 
editing the AD SET 

level.
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Target 
Audience

=
Ad Set Scroll down to the 

AUDIENCE section on 
the AD SET level.
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As you can see, the 
options for reaching 

your target audience are 
truly endless with 

Facebook Ads, including: 
Custom Audiences (e.g. 

your email list), 
Locations, Age, Gender, 

Languages, Detailed 
Targeting (e.g. 

Demographics, Interests, 
or Behaviors).
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Audience = Who Sees Your Ad

The Audience section of your Facebook ad campaign enables you to show your ads to the people you 

think will care about your brand.

The 2 Basic Types of Audiences: https://www.facebook.com/business/help/121933141221852

➢ Specific - Targeting a small niche group of people (potential ad reach between 1,000 and 

1,000,000 users) via strict parameters at nearly every option available under the Audience 

section of your Facebook Ad creation.

➢ Broad - Targeting a much larger group of people (potential ad reach over 1,000,000 users). 

Facebook ads implement a machine learning algorithm and use a ton of data to optimize your 

campaigns for who is most likely to click your ad. Just because you have a broad ad with a 

potential reach of 1m+ doesn’t mean Facebook will serve your campaign to one million people. 

Facebook is using its algorithm to find the best users, for your budget! They want your ads to 

succeed so you keep paying them :) 

https://www.facebook.com/business/help/121933141221852
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Notice your total ad campaign 
“Estimated Audience Size” 

change as you edit your Audience 
targeting. 
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Detailed Targeting

Detailed Targeting is one of the 

audience targeting options 

Facebook enables you to use to 

refine the group of people your ads 

are shown to.

EXAMPLE: Users interested in 

“Dogs”
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Detailed Targeting

One interest I love to target is competitors Facebook pages 

because typically, if people are engaging with my 

competitors page/product/service, they will most likely be 

interested in my similar brand.

But as you can see, NOT ALL Facebook pages are available in 

the search results (this is up to Facebook’s discretion), so 

you will have to rely on BROADER targeting.
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Detailed Targeting → Broad Audience Example

EXAMPLE: Create a BROAD 

audience targeting your entire 

customer location, age, and gender. 

Then create a Custom Audience of 

all users who clicked your ad and 

landed on your website. Finally, 

create a Lookalike Audience of this 

Custom Audience that you can 

target in future ads for a more 

targeted audience option.

This is how to use a BROAD 

audience (potential reach over 1m) 

to extract potential customers!

https://www.facebook.com/business/help/341425252616329
https://www.facebook.com/business/help/465262276878947
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Facebook Ad Targeting

You can really target your audience in so many ways!

➢ Whether it's location or demographics (i.e. target by age, gender). 

➢ We can target users interests such as hobbies and recent activity searches. What do users 

do in their pastime. 

➢ What is their career? What was their education (i.e. target by colleges, schools)?

➢ We can target behaviors… like what websites are they searching/shopping on?

➢ What is their income level? 

➢ What Facebook pages do they like? I love this targeting option because if there is a brand 

similar to yours that is your most likely your competition… why not market directly to those 

people! See if you can pull some of those people away to your brand instead!

➢ What does your AVATAR or PERFECT customer do, eat, play, use, like… EVERYTHING!
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Facebook Ad Targeting

So with this course you will not only learn how to advertise to all these different audiences but 

also with accuracy and affordability!

I am all about Return on Ad Spend (ROAS). Making your dollar stretch is very attainable with 

Facebook Ads.

So whether this is your first or 500th Facebook Ad, we'll be teaching you tips on how to get the 

best results from each type of ad! 

Which leads to my final point… TESTING! I use Split Testing to find out which type of ad and/or 

variable is converting the best with my audience! 
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Test Test Test!

The key to Facebook Ad optimization is TESTING! What I love about Facebook is that it has great 

built in data reporting right in your Facebook Ads Manager so you can break down ads specifically 

by whatever your conversion metric is in order to see your results and your return on ad spend 

(via the COLUMNS and BREAKDOWN menus)!

Did people engage? Did people make a purchase? Did people opt into an email list? Whatever your 

conversion metric is, you can measure it with Facebook reporting!
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Notice the BLUE 
highlighted text in the 

left sidebar. We are now 
editing the AD level.



Coursenvy®                            www.Coursenvy.com

At the AD level we will 
be creating the actual 
Facebook Ad creative 

and copy users will see.
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Facebook Ads 

It is on this final step where I will teach you the strategies I use for creating actually Facebook ads 

that convert! Your goal is to create content, images, videos, and text that your potential customer 

will want to engage with when they see your ad!

Learn More About Reaching Your Future Customers & Fans: 
https://www.facebook.com/business/ads 

https://www.facebook.com/business/ads
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